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I. Sector Review

Internet & E-commerce

Xiaohongshu: Livestreaming GMV during the 11.11 period increases by
3.2 times year-on-year

During this year’s 11.11 shopping festival, the number of Xiaohongshu (/N2 )
e-commerce orders was 3.8 times that of the same period last year, the number
of participating merchants was 4.1 times that of the same period last year, and
livestreaming GMV was 4.2 times that of the same period last year.
Furthermore, the number of livestreaming merchants was eight times that of the
same period last year, and their livestreaming GMV was 6.9 times that of the
same period last year.?

Kuaishou’s 11.11 order volume increases by nearly 50% with nearly 100
million users participating

Kuaishou E-commerce’s (%) GMV and order volume reached record
highs during this year’s 11.11 shopping festival. Nearly 100 million Kuaishou
users and more than one million merchants and influencers participated in the
promotion. The order volume during the 11.11 period increased by nearly 50%
yoy, and the GMV of small and medium-sized merchants increased by 75%
yoy. Brand GMV increased by 155% yoy, and nearly 2,500 brands achieved
year-on-year growth of 100%.2

Dada Nexus’ 3Q23 revenue increases by 20% yoy to 2.9 billion yuan

Dada Nexus (3A3A2[H4]), which operates JDDJ (52 7:F%¢) and Dada Now (3A3K
#3£), recently released its financial results for the third quarter of 2023. During
this period, the company’s revenue reached 2.9 billion yuan, an increase of
20% yoy. Net revenues from Dada Now increased by 29% yoy to 1.1 billion
yuan, mainly driven by the increases in order volume of intracity delivery
services to chain merchants; net revenues from JDDJ increased by 16% to 1.8
billion yuan, mainly due to the increase in GMV of the platform.3

JD.com’s 3Q23 revenue reaches 247.7 billion yuan

JD.com (5 ZR£E[H]) recently released its financial results for the third quarter of
2023. During this period, the company’s revenue reached 247.7 billion yuan;
non-GAAP net profit attributable to reached 10.6 billion yuan. Its core
categories — electronic products and household appliances — continued to grow
faster than the industry average. Service revenue reached 52.4 billion yuan,
accounting for 21.4% of total revenue, of which logistics and other services
increased by 19.3% yoy.*
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Alibaba’s 3Q23 revenue goes up 9% yoy to 224.7 billion yuan

Alibaba (2 ) recently announced its financial results for the third quarter
of 2023. During this period, the company’s revenue increased by 9% yoy to
224.7 billion yuan; income from operations increased by 34% yoy to 33.584
billion yuan. Adjusted EBITA increased by 18% yoy to 42.845 billion yuan.®

Retail Logistics
JD Logistics’ 3Q23 revenue goes up 16.5% yoy to 41.7 billion yuan

JD Logistics (5L =#777) recently announced its financial results for the third
quarter of 2023. During this period, the company’s revenue reached 41.7 billion
yuan, an increase of 16.5% yoy. Revenue from external customers reached
29.8 billion yuan, and the proportion of revenue from external customers further
increased to 72%. Adjusted net profit reached 840 million yuan, a year-on-year
increase of 89% and a record high since the company’s listing. Furthermore, in
the third quarter, JD Logistics’ revenue from integrated supply chain customers
reached 19.6 billion yuan, while revenue from other customers including
express delivery increased by 25.7% yoy to 22.1 billion yuan.®

Cainiao and Taobao Hong Kong launch returns service at pickup points

Taobao (55) recently upgraded its cross-border after-sales services by
partnering with Cainiao (32%) to launch a returns service at pickup points.
When purchasing goods with the 'HK local returns’ label, users can apply for
the local returns service after receiving their order. The returns service is now
available at eight pickup points in Hong Kong, including Causeway Bay.”

Apparel & Sports
Anta launches first Olympic-themed flagship store in Beijing

Anta (ZZ) recently opened its new Olympic-themed flagship store in
Wangfujing, Beijing. The store has three floors, each with a unique layout: the
first floor is the shoe department, with a light-based art installation at the
entrance; the second floor sells men’s and women’s clothing and accessories
and has an Olympic champion display area; the third floor is the Anta sports
museum, which mainly displays products with historical significance in sports.
The brand plans to open 1,000 large Olympic-themed stores nationwide in the
next five years.®

FUNG BUSINESS INTELLIGENCE 3



China Retail & E-commerce Weekly Update 10 — 16 November 2023

Food & Beverage
Subway China plans to open 500-1,000 stores every year

Subway China CEO Zhu Fugiang recently stated that the company is
expanding too slowly, and that the next two years will be crucial for laying its
business foundation. In the future, Subway China plans to open between 500
and 1,000 stores per year. According to data from the China Chain Store and
Franchise Association, as of late January 2023, Subway had a total of 538
stores in China, including 530 franchise stores and just eight directly operated
stores.®

Starbucks China establishes tech innovation company

Following the establishment of the Starbucks Innovation Technology Centre
(STIC) in Shenzhen this past August, Starbucks China recently established the
Starbucks (China) Innovation Technology Co., Ltd with a registered capital of
222 million yuan and CTO Luo Jinpeng as the legal representative. The centre
aims to improve Starbucks China’s technical capabilities and data
infrastructure, and drive in-store and omnichannel digitalization.10

Lelecha launches first batch of breakfast diners and 24-hour stores

Tea brand Lelecha (5:7=%%) recently launched the first 15 breakfast diners
various provinces and cities, including Shanghai, Zhejiang, Jiangsu, Anhui,
Beijing and Wuhan. The stores open around 6-8AM, and provide a breakfast
deal of three drinks and baked goods. Lelecha also announced the launch of its
first 24-hour store, located in Shanghai. From midnight to 6AM, all products in
the store are 20% off.1!
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I1. Market Overview

Nearly 60% of department store companies see decrease in profit in 3Q23

According to the Linkshop Retail Research Centre, in the first three quarters of
2023, 42 listed department store companies achieved a total revenue of
183.805 hillion yuan and a total net profit of 10.493 billion yuan, both achieving
year-on-year growth. Among them, 32 companies achieved year-on-year
revenue growth, and 26 companies achieved year-on-year net profit growth.
However, nearly 60% of department stores saw a year-on-year decrease in net
profits in the third quarter.1?

NBS: Total retail sales of consumer goods up by 7.6% yoy in October
2023

According to the National Bureau of Statistics, in October 2023, total retail sales
of consumer goods was 4.3333 trillion yuan, a year-on-year increase of 7.6%.
By consumption type, retail sales of physical goods reached 3.8533 trillion
yuan, an increase of 6.5% yoy; the income of catering industry was 480.0 billion
yuan, up by 17.1% yoy. From January to October, total retail sales of consumer
goods were 38.544 trillion yuan, a year-on-year increase of 6.9%. From
January to October, online retail sales of physical goods reached 10.301 trillion
yuan, a year-on-year increase of 8.4%.13
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Fung Business Intelligence

Fung Business Intelligence collects, analyses and interprets global market data on
sourcing, supply chains, distribution, retail and technology.

Headquartered in Hong Kong, it leverages unique relationships and information
networks to monitor, research and report on these global issues with a particular focus
on business trends and developments in China. Fung Business Intelligence makes its
data, impartial analysis and specialist knowledge available to businesses, scholars and
governments through regular research reports and business publications.

As the knowledge bank and think tank for the Fung Group, a Hong Kong-based
multinational corporation, Fung Business Intelligence also provides expertise, advice
and consulting services to the Group and its business partners on issues related to
doing business in China, ranging from market entry and company structure, to tax,
licensing and other regulatory matters.

Fung Business Intelligence was established in the year 2000.

Fung Group

Fung Holdings (1937) Limited, a privately-held business entity headquartered in Hong
Kong, is the major shareholder of the Fung Group of companies, whose core businesses
operate across the entire global supply chain for consumer goods including sourcing,
logistics, distribution and retail. The Fung Group comprises over 26,000 people working
in more than 40 economies worldwide. We have a rich history and heritage in export
trading and global supply chain management that dates back to 1906 and traces the
story of how Hong Kong and the Pearl River Delta emerged as one of the world’s
foremost manufacturing and trading regions. We are focused on both creating the
Supply Chain of the Future to help brands and retailers navigate the digital economy as
well as creating new opportunities, product categories and market expansion for brands
on a global scale.

Listed entities of the Group include Global Brands Group Holding Limited (SEHK: 00787)
and Convenience Retail Asia Limited (SEHK: 00831). Privately-held entities include Li &
Fung Limited, LH Pegasus, Branded Lifestyle Holdings Limited, Fung Kids (Holdings)
Limited, Toys "R" Us (Asia) and Suhyang Networks.

For more information, please visit www.funggroup.com.

© Copyright 2023 Fung Business Intelligence. All rights reserved.

Though Fung Business Intelligence endeavours to ensure the information provided in
this publication is accurate and updated, no legal liability can be attached as to the
contents hereof. Reproduction or redistribution of this material without prior written
consent of Fung Business Intelligence is prohibited.
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