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I. Sector Review

Internet & E-commerce

JD.com’s 618 Shopping Festival sees record number of participating
brands

The number of brands and physical stores participating in JD.com’s (533%:) 618
shopping festival reached a record high this year. Tens of thousands of offline
JD.com stores, as well as millions of offline partner stores connected to
JD.com’s supply chain, have participated in the 618 promotions. JDDJ (5 7R %
%) cooperated with more than 380,000 offline stores to provide instant retail
services from online ordering to store delivery and product delivery within
minutes, and the number of partner stores increased by 80% yoy.!

Kuaishou E-commerce: FMCG GMYV increases by 126% yoy during 618
period

Kuaishou E-commerce (rF-E5p%) recently released its operational
performance during the 618 shopping festival. During the 618 promotional
period (1-18 June), the overall GMV of the FMCG category increased
significantly. The GMV of FMCG brands increased by 126% yoy, the GMV of
food brands increased by 164% yoy, the GMV of cross-border e-commerce
increased by 273% yoy, the GMV of daily goods and health brands increased
by 110% yoy, and the GMV of the automotive industry exceeded 300 million.2

Bilibili: E-commerce advertising revenue during 618 period up by over
400% yoy

During the 618 promotional period this year, Bilibili’s (B 115) e-commerce
advertising revenue increased by more than 400% year-on-year, the number of
e-commerce videos on the site increased by nearly eight times year-on-year,
and the number of product livestreams increased by nearly 7.5 times year-on-
year. The SKUs for orders placed through Bilibili increased by nearly four times
year-on-year.®

Taobao Live 618 event: 79 merchants exceed 30 million yuan in turnover

Taobao Live (5= E#%) recently concluded a large-scale livestreaming event
for the 618 shopping festival. 79 merchants had a turnover of over 30 million
yuan, 286 merchants had a turnover of over 10 million yuan, and 553
merchants had a turnover of over 5 million yuan. Over 8,000 Taobao/Tmall
merchants from over 20 industries signed up for the event, with small- and
medium-sized merchants accounting for 96% of the total. 147 stores
participated in the 618 promotions for the first time, and they achieved a growth
rate of more than 100% in turnover compared to April.4
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Xiaohongshu establishes new company in Zhuhai with a registered
capital of 51 million yuan

Xiaohongshu (/N21.4%) recently established a wholly owned subsidiary called
Xiaohongshu Technology (Zhuhai Hengqin) Co., Ltd. It has a registered capital
of 51 million yuan and its legal representative is Wang Xiaobo. Its business
scope includes IT consulting services, advertising production, cultural and
artistic exchange activities, professional design services, and marketing
planning.®

JD Supermarket to invest over one billion yuan in support for domestic
brands

JD Supermarket (52 7R#87) recently launched a new support scheme for
domestic brands. It will invest more than one billion yuan in resources to help
qualified brands with eight support measures across product insights, marketing
resources, operations support, and service support. With the support, brands
are expected to achieve an average year-on-year increase in turnover of over
50% on the JD Supermarket platform, and over 100 bestselling domestic
products will be incubated. The support measures include C2M production,
development of category standards, large-scale promotional activities, online
marketing resources, multi-channel traffic support, empowerment of core
operating tools, data analysis and operational support, and professional training
and guidance.®

Retail Logistics

China’s first global cross-border e-commerce DTC brand innovation
centre lands in Cainiao Smart Valley in Hangzhou

The 7" Global Cross-Border E-Commerce Summit was held in Hangzhou in
mid-June. At the conference, it was announced that China’s first global cross-
border e-commerce direct-to-consumer (DTC) brand innovation centre will be
opened at Cainiao Smart Valley (322%4%4) in Hangzhou Future Sci-Tech City.
The centre will focus on cross-border business flow, cross-border logistics,
cross-border capital flow, and cross-border information flow, creating a cross-
border trade hub for cross-border e-commerce merchants, logistics service
providers, warehousing service providers and other ecosystem partners.”
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Apparel & Sports

SHEIN partners with third-party sellers to expand product range and
introduce more well-known brands

Cross-border fast fashion brand SHEIN recently announced that it will further
expand its product categories by cooperating with global brands and third-party
sellers to cater for the growing demand for diversified products. The SHEIN
marketplace has introduced new product categories beyond fashion and
apparel, including home appliances such as portable washing machines, smart
home products such as remote-controlled lighting, and home DIY products such
as bathroom and kitchen fixtures and wallpaper. SHEIN has also partnered with
global brands to sell popular products on its platform. For example, Skechers, a
leading footwear company, and Lansinoh, a maternal care brand, are already
available on SHEIN. SHEIN will also collaborate with globally renowned multi-
brand boutiques to bring a wide range of fashion, beauty and lifestyle brands to
its platform.®

Peacebird establishes strategic partnership with Weimob to accelerate
digital transformation

Fashion brand Peacebird (&}~ %) recently signed a strategic cooperation
agreement with cloud-based commerce and marketing solutions provider
Weimob (f#55). Peacebird’s subsidiary brands (PEACEBIRD MEN,
PEACEBIRD WOMEN, mini peace and LEDIN) are now fully connected the
new Weimob WOS business operating system and will undergo an integrated
upgrade. The two parties will carry out in-depth cooperation across store
digitalization, channel digitalization, shopping guide digitalization, marketing
digitalization, customer management digitalization and other aspects in order to
help Peacebird to accelerate its digital transformation, generate new growth
momentum for digitalization of physical retail, and achieve sustainable high-
quality growth.®

Nike partners with AntChain to launch product traceability services using
blockchain technology

During the 618 promotional period, Nike launched its product traceability
system that combines blockchain technology with Near Field Communication
(NFC) chips embedded in Nike shoes. The system was developed in
partnership with AntChain (1Zi/4%) (Ant Group’s blockchain arm) and aims to
enhance transparency and traceability throughout the supply chain by securely
recording and verifying important product information. Nike is the first brand in
the sports industry to comprehensively integrate NFC and blockchain
technology into product traceability.*°
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II. Market Overview
CCFA publishes list of top 100 Chinese supermarkets for 2022

On June 21, the China Chain Store and Franchise Association (CCFA)

released the Top 100 Supermarkets in China in 2022. Walmart, Yonghui (7 }%)
and RT-Mart (A3jH%) remained in the top three (as they were in 2021), BBK (3
=) dropped out of the top ten, and Freshippo entered the top ten for the first
time. The total sales of the 100 supermarket enterprises were 936.887 billion
yuan, with a total of 28,413 stores. The total sales (including tax) of Walmart
China, Yonghui Superstores and Kangcheng Investment (China) Co. (owner of
RT-Mart) in 2022 were 109.310 billion yuan, 97.987 billion yuan, and 92.012
billion yuan respectively.!!

II1. Policy Spotlight

SAMR calls for stronger regulation and supervision of online advertising

The General Office of the State Administration for Market Regulation (SAMR)
recently issued a notice to provide further guidance on advertising supervision.
The notice proposes 10 specific requirements and measures, including
strengthening the supervision of online advertising, especially regarding new
forms of advertising such as livestreaming, pop-ups, and advertorials;
strengthening cross-departmental coordination and supervision and solving
major problems such as repeat offenders.*?
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