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I. Sector Review

Internet & E-commerce

WeChat video accounts, Moments, and mini app ads can link directly to
Taobao and Tmall

Alimama (fr] E24245) and Tencent Marketing Solutions (fZ1fl) ) have recently
deepened their partnership: advertising traffic such as WeChat video accounts,
Moments, and mini apps can link directly to Taobao (74) and Tmall (KJ)
stores, product details and Taobao livestreams. Furthermore, the two parties
have also carried out in-depth cooperation to meet merchants’ diverse business
needs across store operations, livestreams, and content. For this year’s Tmall
11.11 shopping festival, the two parties will launch the “11.11 Super Growth
Plan’ and invest 100 million yuan in merchant subsidies.*

Over 1,000 Huawei stores enter Meituan Instashopping in new strategic
partnership

Meituan Instashopping (3 #][Alll) recently announced a new strategic
partnership with Huawei (f£75). Since July, the two parties have begun
preparations such as store entry, new product launch, and system integration.
Currently the first batch of over 1,000 authorized Huawei experience stores in
62 cities have joined the Meituan platform, and consumers can enjoy 30-minute
home delivery service for Huawei products. In the future, the two sides will also
carry out in-depth cooperation across all stores and product lines as well as
system integration. To date, mainstream mobile phone brands such as Huawei,
Apple, Xiaomi, MOTO, and Samsung have all partnered with Meituan.?

Alibaba Cloud launches Entrepreneur Programme to support 30,000
Chinese startups every year

Alibaba Cloud (frfEE %) recently launched the Entrepreneur Programme to
support the growth of start-up companies through four major benefits: exclusive
product and services, cloud resource subsidies, entrepreneurial growth
acceleration, and joint brand promotion. Alibaba Cloud’s goal is to provide
support for 30,000 start-ups in China every year, with each company receiving
up to one million yuan in cloud resources. So far, Alibaba Cloud already has
supported the growth of three million innovative start-up companies. The
programme will allow start-up companies to leverage opportunities of the ‘cloud
+ Al' to achieve rapid growth and success.®
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Supermarkets & Hypermarkets
Freshippo opens first premier store in Shanghai

Freshippo (&5}) opened its first premier store in Shanghai on 27 September,
marking its entry into the high-end supermarket sector. Located in Shanghai’s
Changning district, the store is around 6,000 sqgm and offers a mixture of global
and local products. Around one third of products at the shop are exclusive
items, differing from normal Freshippo stores which mainly offer daily fresh
food, packaged snacks and groceries.*

Cosmetics
Rituals opens first Chinese mainland store in Shanghai

Home and body cosmetics brand Rituals recently opened its first store in the
Chinese mainland at Shanghai IFC. Established in 2000, the Dutch brand offers
products such as car perfume, foaming shower gel, body spray and candles in
its stores worldwide. Its products are mainly produced in Germany, Italy and the
Netherlands. The brand operates over 1,000 stores worldwide — mainly in
Europe — and plans to expand further into the Chinese mainland with two more
stores, one in Shanghai and another in Nanjing, to open later this year.5

Food & Beverage

Swire Coca-Colato invest over 12 billion yuan in China over the next
decade

Swire Coca-Cola, the fifth-largest bottling partner of the Coca-Cola Company by
global volume, will invest over 12 hillion yuan in the Chinese market over the
next decade, mainly to expand production capacity. The Chinese mainland is
Swire Coca-Cola’s largest market, accounting for over half of its revenue, and
the company expects to increase domestic production capacity by more than
7% every year from now to 2025. It has three ongoing investment projects in
China, expected to be completed by the end of 2025, and aims to add
production lines to 25 facilities and install new cold-drink vending machines.®

Haidilao sub-brand ‘Hailao Hotpot’ opens its first store in Beijing

Haidilao’s (J&Ji£$5) sub-brand ‘Hailao Hotpot’ ({35 >k %%) recently opened its
first store in Beijing. Hailao’s prices are lower compared to Haidilao, and the
store also sells some dishes in a self-service format. The lower unit price
reflects that consumers are becoming more cautious in their spending — good
service is no longer as important as lower prices. As such, Haidilao has begun
exploring more low-price sub-brands.”
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Yum China plans to open 1,000 Lavazza stores in China

Yum China (F %R [E]) has expressed intentions to bolster its partnership with
Italian coffee manufacturer Lavazza. Together, the two plan to open 1,000
Lavazza outlets in China over the next three to five years. This expansion is
part of Yum China’s broader growth strategy which includes reaching a total of
20,000 physical locations by 2026. Lavazza, one of the oldest and revered
coffee brands, established a significant foothold in the Chinese market in 2020
by launching its flagship store in Shanghai in collaboration with Yum China. By
mid-2023, Lavazza boasted over 100 outlets in 11 major Chinese cities.?

General Retail
Suning Retail Cloud exceeds 14,000 stores

On 28 September, Suning Retail Cloud (7T Z I ZE ) opened its 14,000th
store nationwide in Anhui. As one of Suning.com’s high-growth business
segments, retail cloud sales increased by 42.5% yoy in the first half of 2023,
including year-on-year growth of 54.2% in the second quarter. The company
plans to operate over 30,000 retail cloud stores by 2025 with annual sales of
over 50 hillion yuan. It plans to strengthen its open collaboration capabilities,
create a ‘replicable’ retail cloud model, expand its operating model, and enjoy
business growth together with its business partners.®

FUNG BUSINESS INTELLIGENCE 4



China Retail & E-commerce Weekly Update 22 — 28 September 2023

I1. Market Overview

China’s livestreaming sales hit 1.27 trillion yuan in 1H23

In the first half of 2023, China’s major e-commerce platforms achieved total
livestreaming sales of 1.27 trillion yuan, according to data from the National
Institute of Metrology of China. In the first half of this year, there were over 110
million livestreams on these platforms and more than 70 million products were
showcased through livestreams, the report said. During the same period, the
number of active e-commerce live streamers in China reached over 2.7 million.
In 2022, more than 120 million livestreaming activities were conducted on major
e-commerce platforms and received over 1.1 trillion views in total, according to
a report released in January by China’s Ministry of Commerce and the National
Bureau of Statistics. Throughout 2022, there were 1.1 million active
livestreamers in China.®

CCFA releases 2023 China Urban Convenience Store Index

The China Chain Store & Franchise Association (CCFA) recently released the
‘2023 China Urban Convenience Store Development Index.” The core data of
the index are the saturation level of convenience stores in each city, the growth
rate of the total number of stores, the proportion of 24-hour convenience stores
and the overall business environment. Xiamen, Taiyuan, Dongguan, Changsha,
and Guangzhou ranked among the top five in terms of convenience store
development index. Overall, the development of convenience stores in China
remains stable, though the market in most cities has not reached maturity.
Furthermore, convenience store brands focus on regional development, and
cross-regional integration has become a trend. The industry still faces high
operating costs which need to be addressed. Finally, the proportion of 24-hour
convenience stores in each city remains relatively unchanged, and the industry
urgently needs policy guidance and support.*

FUNG BUSINESS INTELLIGENCE 5



China Retail & E-commerce Weekly Update

22 — 28 September 2023

References (in Chinese)

T (EPURE. BRE. V2R STEINEERIE)  2023F 98258, M
https://www.163.com/tech/article/IFGA0B90O00097U7R.html

2 (ERINMSHEREIE Bt 62 18 1000 R JESAHE) , 2023FE 95 26 H , 1236
&I

https://www.ebrun.com/ebrungo/zb/529814.shtml

3 (EAmRENEITR - &F5F 30000 RFEBIMIAT) , 2023 FE9 8 28 B , 1258
&I

https://www.ebrun.com/ebrungo/zb/530118.shtml

‘(BS%sE 'mLEE" | BREmEhEREEEEE) | 2023859 8 27 B |, IEEIRM
https://www.stcn.com/article/detail/992709.html

> (fa=FRkE RITUALS 1A PEASREIEHIE EE) |, 2023F 9822 H, BEK
http://www.linkshop.com/news/2023509274.shtml

6 (IO RFPEFRE 10 HEEBEZ) , 2023F9H22H, 36 5
https://36kr.com/p/2442455120255113

T (BB TR TEEKERT BIEFRL) |, 2023 F9 B 27 B | #iRUEK
https://finance.sina.cn/stock/relnews/hk/2023-09-27/detail-imzpcftr7493263.d.htm|?

8 (B EEEDRETFF 1000 25 LAVAZZAUIHEY , 202349827 H, 365,
https://36kr.com/p/2449980224739461

S (BT ZWTELRZH 14000 [F) , 2023 F 9 B 28 H , FRUEM
https://finance.sina.com.cn/chanjing/gsnews/2023-09-28/doc-
imzphfwi3027341.shtml

10 (EIRERARE - 2023 F¥FHEBTERITEER 1.112% , BEREREE 270 5
A) ,2023F9H21H, M5
https://www.163.com/tech/article/IF6LSIKP00097U7R.html

1 (2023 FEWMHEFIEEEURM) | 202359 B 28 H , FEEIEENS
http://www.ccfa.org.cn/portal/cn/xiangxi.jsp?id=444987 &type=2

FUNG BUSINESS INTELLIGENCE 6


https://www.163.com/tech/article/IFGA0B9O00097U7R.html
https://www.ebrun.com/ebrungo/zb/529814.shtml
https://www.ebrun.com/ebrungo/zb/530118.shtml
https://www.stcn.com/article/detail/992709.html
http://www.linkshop.com/news/2023509274.shtml
https://36kr.com/p/2442455120255113
https://finance.sina.cn/stock/relnews/hk/2023-09-27/detail-imzpcftr7493263.d.html?
https://36kr.com/p/2449980224739461
https://finance.sina.com.cn/chanjing/gsnews/2023-09-28/doc-imzphfwi3027341.shtml
https://finance.sina.com.cn/chanjing/gsnews/2023-09-28/doc-imzphfwi3027341.shtml
https://www.163.com/tech/article/IF6LSIKP00097U7R.html
http://www.ccfa.org.cn/portal/cn/xiangxi.jsp?id=444987&type=2

China Retail & E-commerce Weekly Update 22 — 28 September 2023

Fung Business Intelligence

Fung Business Intelligence collects, analyses and interprets global market data on
sourcing, supply chains, distribution, retail and technology.

Headquartered in Hong Kong, it leverages unique relationships and information
networks to monitor, research and report on these global issues with a particular focus
on business trends and developments in China. Fung Business Intelligence makes its
data, impartial analysis and specialist knowledge available to businesses, scholars and
governments through regular research reports and business publications.

As the knowledge bank and think tank for the Fung Group, a Hong Kong-based
multinational corporation, Fung Business Intelligence also provides expertise, advice
and consulting services to the Group and its business partners on issues related to
doing business in China, ranging from market entry and company structure, to tax,
licensing and other regulatory matters.

Fung Business Intelligence was established in the year 2000.

Fung Group

Fung Holdings (1937) Limited, a privately-held business entity headquartered in Hong
Kong, is the major shareholder of the Fung Group of companies, whose core businesses
operate across the entire global supply chain for consumer goods including sourcing,
logistics, distribution and retail. The Fung Group comprises over 26,000 people working
in more than 40 economies worldwide. We have a rich history and heritage in export
trading and global supply chain management that dates back to 1906 and traces the
story of how Hong Kong and the Pearl River Delta emerged as one of the world’s
foremost manufacturing and trading regions. We are focused on both creating the
Supply Chain of the Future to help brands and retailers navigate the digital economy as
well as creating new opportunities, product categories and market expansion for brands
on a global scale.

Listed entities of the Group include Global Brands Group Holding Limited (SEHK: 00787)
and Convenience Retail Asia Limited (SEHK: 00831). Privately-held entities include Li &
Fung Limited, LH Pegasus, Branded Lifestyle Holdings Limited, Fung Kids (Holdings)
Limited, Toys "R" Us (Asia) and Suhyang Networks.

For more information, please visit www.funggroup.com.

© Copyright 2023 Fung Business Intelligence. All rights reserved.

Though Fung Business Intelligence endeavours to ensure the information provided in
this publication is accurate and updated, no legal liability can be attached as to the
contents hereof. Reproduction or redistribution of this material without prior written
consent of Fung Business Intelligence is prohibited.
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