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I. Sector Review

Internet & E-commerce
Douyin E-commerce now covers over 2,000 new product categories

Douyin ($3}3%) recently hosted the ‘Douyin E-commerce Open Day — Consumer
Experience Special Session’, sharing the platform’s approach towards
improving the shopping experience with consumers, industry experts, scholars
and the media. In terms of products, since the beginning of this year, the
platform has expanded to more than 2,000 new product categories, providing
consumers with more product choices. In terms of product management, the
company has identified and blocked over three million low quality products.*

Meituan establishes new technology company in Chongging

Chongging Meihan Information Technology Co. Ltd (B XEN(EERHYBEIRA
H|) was recently established with a registered capital of US$6.5 million. The
company’s business scope includes computer system services, artificial
intelligence software development, artificial intelligence application
development, software development, professional design services, social
economic consulting services, etc. It is wholly owned by Xigua Limited, a
subsidiary of Meituan (Z£[4]). Meituan has recently established several new
companies within the field of artificial intelligence.?

Pinduoduo’s revenue goes up by 66.3% yoy to 52.28 billion yuan in 2Q23

Pinduoduo’s (Jf%2%) parent company, PDD Holdings, recently released its
financial results for the second quarter of 2023. During this period, the
company’s revenue increased by 66.3% yoy to 52.28 billion yuan. Revenue
from online marketing and transaction services showed significant growth of
50% yoy and 131% yoy, respectively. However, PDD’s expenses on sales and
marketing also increased by 50% yoy to 17.5 billion yuan. Overall, PDD’s
guarterly net income increased by 47% yoy to 13.1 billion yuan.?

East Buy’s first Taobao livestream sees 175 million yuan in sales

East Buy’s (4= 778 75%) first livestream on the Taobao platform brought in a total
of 175 million yuan of sales. In comparison, East Buy’s Douyin (#}&) account
has average sales of 10 to 25 million per livestream, according to third-party
data. Since 2023, East Buy’s follower growth has slowed down, and thus the
company has shifted its focus towards increasing repurchases and average
product prices.*
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Retail Logistics
SF Holdings’ net profit exceeds 4 billion yuan in 1H23

SF Holdings (Il =4#2:/%) recently released its interim report for 2023, which
showed that the company achieved a total revenue 0f124.366 billion yuan in the
first half of the year, marking a 4.38% yoy decrease. The net profit attributable
to shareholders was 4.177 billion yuan, representing an increase of 66.23%
yoy. According to the company, its profit growth in the first half of 2023 came
from ongoing business expansion and optimization, new business turning
profits, and internal cost reductions.®

Department Stores & Shopping Malls
Wangfujing Group’s 1H23 net profits up by 36.05% yoy

Wangfujing Group (FJFH£H]) recently reported its financial results for the first
half of 2023. During this period, the company’s revenue was 6.38 billion yuan, a
year-on-year increase of 11.07%. Net profit attributable to shareholders was
517 million yuan, a year-on-year increase of 36.05%; the net profit attributable
to shareholders after deducting non-recurring gains was 458 million yuan, a
year-on-year increase of 183.6%. As of the end of the reporting period, the
company operated a total of 75 large-scale comprehensive retail stores in 35
cities across China, including department stores, outlets, and shopping centres.
The total operating floor area was 4.4925 million sqm.®

Home Appliances

Gome Retail's 1H23 revenue falls by 96.57% yoy, with a net loss of 3.529
billion yuan

Gome Retail ([EZEZEE) recently announced its 2023 interim results. In the first
half of 2023, the company's revenue was 415 million yuan, a year-on-year
decrease of 96.57%. Net loss attributable to shareholders increased 19.3% yoy
to 3.529 hillion yuan. In the period, in response to declining market demand, the
company adjusted its online/offline business structure, avoided investment in
loss-making businesses, and adopted a series of measures to reduce costs and
increase efficiency, such as closing low-performing stores, significantly
reducing advertising costs, and applying for subsidies.”
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Food & Beverage
Tims China’s 2Q23 revenue jumps by 129.7% yoy

Tims China, the operator of Tim Hortons and Popeyes in China, recently
released its financial results for the second quarter of 2023. The company’s
revenue during this period was 411.7 million, up by 129.7% yoy. Adjusted store-
level EBITDA was 18.22 million yuan in the second quarter, the fourth
consecutive quarter with positive EBITDA.®

Naixue’s 1H23 revenue reaches 2.6 billion yuan with 1,194 teahouses
nationwide

Naixue (Z=FHYZL) recently released its interim report for 2023. The company’s
revenue in the first half of the year was 2.594 billion yuan, an increase of 26.8%
yoy; the adjusted net profit was 70.2 million yuan compared to a net loss of 249
million yuan in the same period last year; store-level operating profit reached
472.5 million yuan, a year-on-year increase of 141.6%. Revenue from Naixue
teahouses was 2.354 billion yuan, accounting for 90.8% of the total revenue,
while bottled beverage revenue was 157 million yuan, accounting for 6.0% of
the total revenue. As of June 30, Naixue had 1,194 Naixue teahouses in 93
cities across the country, with a net increase of 126 stores and about 66.4
million members in total. The company expects a net increase of 600 new
stores this year.®

General Retail

Suning Retail Cloud’s 1H23 sales up by 42.5% yoy with 862 new store
openings

Suning.com (775 15) recently released its interim report for 2023.
Suning.com’s revenue fell by 8.52% yoy to 34.04 billion yuan in the first half of
2023. Meanwhile, Suning Retail Cloud’s sales increased by 42.5% yoy in the
period. Suning Retail Cloud opened 862 new stores in the period, bringing the
store count to 10,286 as of 30 June.?
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I1. Market Overview

CNNIC: Online retail sales in 1H23 reach 7.16 trillion yuan

The China Internet Network Information Centre (CNNIC) recently published a
report on China’s Internet market. It showed that the total number of Internet
users nationwide reached 1.08 billion as of June, putting the nation’s online
penetration rate at 76.4%. Online retail sales in the first six months of 2023
amounted to 7.16 trillion yuan, up 13.1% from the same period last year. The
number of online shoppers nationwide reached 884 million as of June, following
the addition of 38.8 million new users in the first half.

Qingyan announces top 10 domestic cosmetics brands for 1H23

Qingyan Beauty Insight (5HR) recently published a ranking of the top 10
domestic cosmetics companies in the first half of this year, based on publicly
available financial data. The rankings are divided into two tiers. Shanghai
Jahwa (_F78%71t) and Proya (¥3i€%) ranked first and second, with revenues of
3.629 hillion yuan and 3.627 billion yuan respectively; Bloomage Biotech (fEEE
4=%7)) ranked third with 3.076 billion yuan in revenue. The fourth and fifth places
belonged to Botanee (1Z=4E) and SYoung (ZK=EK:147), with revenues of 2.368
billion yuan and 2.29 billion yuan respectively. The second tier includes
companies earning between one and two million yuan in revenue. Top
performers include Yatsen Global (3%&(ll[E8p%), Giant Biogene (E-T4:47)), and
Chicmax (_FZER¢{7), with revenues of 1.624 billion yuan, 1.606 billion yuan, and
1.587 billion yuan respectively.*?

FUNG BUSINESS INTELLIGENCE 5



China Retail & E-commerce Weekly Update

25 — 31 August 2023

References (in Chinese)

T (BlEEERERRER 2000 MrRmmEE ) |, 2023 F8 8250, 1238510
https://www.ebrun.com/ebrungo/zb/526805.shtml

2 (EFEERMACTRIR AT LE0ES Al EFAWSEY |, 2023 FE 8828 8, BiEiR
https://dsb.cn/226362.html

3 (2 —=EEI 522.8 27T FELLIE 66.3%) , 20234FE 8 529 H , #RRHEN
https://finance.sina.com.cn/stock/usstock/c/2023-08-29/doc-
imziwkpx8961094.shtml

Y (FEATEEEEBETNE . £HRE 1.7512) , 2023F8 830 H , BEM
http://www.linkshop.com/news/2023508338.shtml

> (IRsE#pg 2023 EHFFSFFEHB 401Z5T) , 2023 F8 B 29H , F—UEN
https://yicai.com/news/101846010

6 ( ERFHER FEESFERIEK 36.05%) , 2023 FE 8525 H , BEKN
https://www.linkshop.com/news/2023508156.html

T (EEEE PN 96.57% %5157 35.291Z) , 202358 831 H, B
http://www.linkshop.com/news/2023508419.shtml

8 (Tims XiFhE : —Z=EEW 411712 , FELIEEK 129.7%) , 202388 30H , 365,
https://36kr.com/newsflashes/2409958260220672

S (FERE LHFEUNR 26 12T, EFHE 1194 xE51)/E) ,2023F8H30H, #
LN
https://m.sohu.com/a/716118515 1202859547 trans =010004 pcwzy

W A(FHTEMTE L FRFHERIEK 42.5% FFFIIE 862%) , 2023F 88310, 12
2N IpA] T
https://www.ebrun.com/ebrungo/zb/527417.shtml?

11 (2023 EH¥F2ERN EFERUA 7.16 {27t , 2023 F8 528 B , {ZFBshIK
https://www.ebrun.com/ebrungo/zb/527059.shtml

2 (ERCIER T EEFEEHIP) |, 202358 A 31 H |, Bk
http://www.linkshop.com/news/2023508386.shtml

FUNG BUSINESS INTELLIGENCE 6


https://www.ebrun.com/ebrungo/zb/526805.shtml
https://dsb.cn/226362.html
https://finance.sina.com.cn/stock/usstock/c/2023-08-29/doc-imziwkpx8961094.shtml
https://finance.sina.com.cn/stock/usstock/c/2023-08-29/doc-imziwkpx8961094.shtml
http://www.linkshop.com/news/2023508338.shtml
https://yicai.com/news/101846010
https://www.linkshop.com/news/2023508156.html
http://www.linkshop.com/news/2023508419.shtml
https://36kr.com/newsflashes/2409958260220672
https://m.sohu.com/a/716118515_120285954?_trans_=010004_pcwzy
https://www.ebrun.com/ebrungo/zb/527417.shtml?
https://www.ebrun.com/ebrungo/zb/527059.shtml
http://www.linkshop.com/news/2023508386.shtml

China Retail & E-commerce Weekly Update 25 — 31 August 2023

Fung Business Intelligence

Fung Business Intelligence collects, analyses and interprets global market data on
sourcing, supply chains, distribution, retail and technology.

Headquartered in Hong Kong, it leverages unique relationships and information
networks to monitor, research and report on these global issues with a particular focus
on business trends and developments in China. Fung Business Intelligence makes its
data, impartial analysis and specialist knowledge available to businesses, scholars and
governments through regular research reports and business publications.

As the knowledge bank and think tank for the Fung Group, a Hong Kong-based
multinational corporation, Fung Business Intelligence also provides expertise, advice
and consulting services to the Group and its business partners on issues related to
doing business in China, ranging from market entry and company structure, to tax,
licensing and other regulatory matters.

Fung Business Intelligence was established in the year 2000.

Fung Group

Fung Holdings (1937) Limited, a privately-held business entity headquartered in Hong
Kong, is the major shareholder of the Fung Group of companies, whose core businesses
operate across the entire global supply chain for consumer goods including sourcing,
logistics, distribution and retail. The Fung Group comprises over 26,000 people working
in more than 40 economies worldwide. We have a rich history and heritage in export
trading and global supply chain management that dates back to 1906 and traces the
story of how Hong Kong and the Pearl River Delta emerged as one of the world’s
foremost manufacturing and trading regions. We are focused on both creating the
Supply Chain of the Future to help brands and retailers navigate the digital economy as
well as creating new opportunities, product categories and market expansion for brands
on a global scale.

Listed entities of the Group include Global Brands Group Holding Limited (SEHK: 00787)
and Convenience Retail Asia Limited (SEHK: 00831). Privately-held entities include Li &
Fung Limited, LH Pegasus, Branded Lifestyle Holdings Limited, Fung Kids (Holdings)
Limited, Toys "R" Us (Asia) and Suhyang Networks.

For more information, please visit www.funggroup.com.

© Copyright 2023 Fung Business Intelligence. All rights reserved.

Though Fung Business Intelligence endeavours to ensure the information provided in
this publication is accurate and updated, no legal liability can be attached as to the
contents hereof. Reproduction or redistribution of this material without prior written
consent of Fung Business Intelligence is prohibited.
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