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| Per capita personal consumption

Per capita disposable income by _ on-
expenditure by provinces/municipalities

provinces/municipalities (2016)

(2016)
Shanghai 54305.3 Shanghai 37458.3
Beijing 52530.4 Beijing 35415.7
Zhejiang 38529.0 Tianjin 26129.3
Tianjin 34074.5 Zhejiang 25526.6
Jiangsu 32070.1 Guangdong 23448.4
Guangdong 30295.8 Jiangsu 22129.9
Fujian 27607.9 Fujian 20167.5
Liaoning 26039.7 Liaoning 19852.8
Shandong 24685.3 Inner... 18072.3
Inner... 24126.6 Chongging 16384.8
Chonggqing 22034.1 Shandong 15926.4
Hubei 21786.6 Hubei 15888.7
Hunan 21114.8 Hunan 15750.5
Hainan 20653.4 Ningxia 14965.4
Jiangxi 20109.6 Sichuan 14838.5
Anhui 19998.1 Qinghai 14774.7
Jilin 19967.0 Jilin 14772.6
Heilongjia... 19838.5 Anhui 14711.5
Hebei 19725.4 Heilongjia... 14445.8
Shanxi 19048.9 Hainan 14275.4
Shaanxi 18873.7 Hebei 14247.5
Ningxia 18832.3 Xinjiang 14066.5
Sichuan 18808.3 Shaanxi 13943.0
Henan 18443.1 Jiangxi 13258.6
Xinjiang 18354.7 Henan 127123
Guangxi 18305.1 Shanxi 12682.9
Qinghai 17301.8 Guangxi 12295.2
Yunnan 16719.9 Gansu 12254.2
Guizhou 15121.1 Guizhou 11931.6
Gansu 14670.3 Yunnan 11768.8
Tibet 13:639.2 . . Tibet 9318.7 . .
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I Personal saving rates by provinces/municipalities (2016)
Saving rate= (disposable income —consumption expenditure) / disposable income
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Data source: China Statistical Yearbook 2017




China’s consumption landscape (2016) (1)
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| Composition of per capita personal consumption expenditure of
provinces/municipalities (2016)
B Food, tobacco, and liquor M Clothing
I Residence B Household facilities articles and services

B Transport and communications M Education, culture and recreatioin

m Health care and medical services Miscellaneous goods and services
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Data source: China Statistical Yearbook 2017
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