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I. Sector Review  
 

 

Internet & E-commerce           
 

Kuaishou Local Life: Chinese New Year Group Buying Festival’s GMV up 

by 117% yoy as ‘new-tier’ cities show strong growth 

 

During the ‘Chinese New Year Group Buying Festival’ from 26 January to 4 

February, GMV of Kuaishou Local Life (快手本地生活) increased by 117% yoy. 

The annual Chinese New Year ‘homecoming’ rush has boosted consumption in 

‘new-tier’ cities (third tier and lower cities). During the Chinese New Year 

holiday, the average daily number of paying users in ‘new-tier’ cities increased 

by 234% compared with before the holiday, and the year-on-year GMV growth 

rate was nearly twice that of first- and second-tier cities. Furthermore, Kuaishou 

Local Life’s leisure and entertainment GMV increased by 530% yoy, and 

cinemas and video game arcades were the most popular entertainment venues. 

Gold, electric vehicles, and supermarket shopping were consumers’ favourite 

categories during the holiday.1  

 

JD 7Fresh’s CNY orders increase by nearly 100% yoy                     

 

During this year’s Chinese New Year (CNY) holiday, JD 7Fresh’s (京东七鲜) 

orders increased by nearly 100% yoy. Instant retail platforms have become a 

popular choice for many consumers during the holiday period, further boosting 

sales of Chinese New Year goods. At the same time, as consumer health 

awareness increases, healthy consumption is increasingly popular. Data shows 

that fresh ingredients, reunion dishes, and fruit gift boxes were best-selling 

items during this year’s Chinese New Year holiday, with sales increasing by 

62%, 52%, and 50% year-on-year respectively.2  

 

Alibaba’s 1688 makes all AI products free for merchants                  

 

Alibaba’s wholesale marketplace 1688 recently hosted an event in Beijing 

targeting industry-belt manufacturers, with a focus on factories that are 

experiencing second-generation succession, accelerating digital transformation, 

embracing the application of AI technology and entering the cross-border 

market, especially OEM factories with ‘quick responses for small orders’ model 

and light customization capabilities, as well as specialized and innovative 

enterprises. 1688 also announced that all AI products will be freely available for 

merchants. At present, 1688 has connected to DeepSeek and is doing 

performance testing to ensure stability – it will be available to merchants in mid-

February. Business model based on DeepSeek will also be launched in 

February.3 
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Baidu Youxuan Chinese New Year Goods Festival: Active merchants 

increase by 75% yoy                   

 

Baidu Youxuan’s (百度优选) Chinese New Year Goods Festival (from 4 January 

to 4 February) recently ended. During the festival, the number of users that 

completed livestream e-commerce transactions increased by 249% yoy; the 

number of livestream e-commerce orders increased by 102% yoy; the average 

number of livestream anchors increased by 158% yoy; the average daily 

livestream duration increased by 202% yoy; the number of livestream studios 

with total sales exceeding one million yuan increased by 5.3 times yoy, and the 

number of active merchants increased by 75% yoy.4 

 

 

Supermarkets & Hypermarkets        
            

Costco Nanjing upgrades intra-city delivery service     

 

Costco’s Nanjing store recently upgraded its intra-city delivery service, with the 

delivery range expanding from the original ‘eight km radius of store’ to the entire 

central urban area, increasing shopping convenience and service efficiency for 

Costco members in Nanjing. This service upgrade will cover the main 

commercial and residential areas of Nanjing, so more members will be able to 

enjoy Costco’s products and delivery services. In addition to daily necessities 

such as fresh food, the service also covers gold and jewellery, digital products 

and some large home appliances, which can be delivered within half a day at 

the fastest.5 

 

Cosmetics       
 

L’Oréal sales in Chinese market experience first negative growth in five 

years  

 

L’Oreal recently released its financial results for the full year of 2024. Full-year 

sales reached 43.48 billion euros, a 5.1% increase year-on-year. However, the 

Chinese market suffered its first negative growth in five years, with sales 

declining by a low single digit; North Asia (which includes the Chinese market) 

was the only region where sales contracted. From 2020 to 2024, L’Oréal’s sales 

performance in China achieved 27% growth, high double-digit growth, 5.5% 

growth, 5.4% growth, and low single-digit decline respectively.6  
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Furniture and Home Improvement 
 

First IKEA store in Chinese mainland will be closed for renovations until 

April  

 

IKEA’s Xihui store in Shanghai closed for renovations on 8 February, with plans 

to reopen at the end of April. The renovations are based on customer feedback 

and aim to improve the shopping experience by optimizing customer’s routes. 

At the same time, to provide customers with a more efficient and convenient 

shopping experience, the furniture pick-up area of the Xuhui store will also 

reopen. The store opened in January 1998 with a total area of 30,000 sqm, 

making it IKEA’s first store in the Chinese mainland.7  

 

Luxury  
 

Armani opens first restaurant in China 

 

The Armani Group recently opened its first restaurant in China, located inside 

Beijing’s China World Shopping Mall. The Armani/Caffè offers Italian cuisine 

with international influences, offering lunch, afternoon tea, and dinner. The 

interior was designed by Giorgio Armani and his team of architects and 

matches the brand’s high-end luxury image. The menu offers coffee, pizza, 

pasta, desserts and other items; the average per capita consumption is 347 

yuan, and the afternoon tea is priced at 198 yuan per head. The most 

expensive item on the menu is a grilled steak, which costs 388 yuan.8  

 

 

Food & Beverage  
 

Yum China’s core operating profit in 4Q24 increases by 35% yoy 

 

Yum China (百胜中国) recently released its financial results for the fourth 

quarter and full year of 2024. The company’s full-year performance indicators 

hit new highs, with total revenue reaching US$11.3 billion, a record high since 

its spin-off and listing; net new stores in the year also reached a record 1,751, 

with the total number of stores reaching 16,395. Core operating profit increased 

by 12% yoy. The performance in the fourth quarter of 2024 was particularly 

strong, with core operating profit increasing by 35% yoy. The KFC brand further 

accelerated its store expansion, with a total of 11,648 stores covering more 

than 2,200 cities and towns. Its flexible store model helps self-operated stores 

and franchise stores to reach more cities and towns.9  
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McDonald’s to open 1,000 new restaurants in China this year 

 

McDonald’s recently announced its financial results for the fourth quarter and 

full year of 2024. The American fast-food chain reported revenue of US$25.9 

billion last year, a 2% increase from 2023, while net profit declined 3% yoy to 

US$8.2 billion. At the earnings conference, CFO Borden said that the food 

chain is observing encouraging signs of stabilization in China. As of the end of 

last year, McDonald’s China had a total of 6,820 restaurants, with 917 new 

stores added in 2024. McDonald’s plans to open 2,200 new restaurants 

worldwide this year, including around 1,000 in China, following lower-than-

expected results last year. Furthermore, the company plans to break into the 

coffee market – according to executives, the beverage industry is growing 

about twice as fast as other businesses and has high profit margins.10  

 

 

II. Market Overview 
 

CCFA: More than 70% of shopping malls see annual sales growth in 2024 

 

The China Chain Store & Franchise Association (CCFA) recently released a 

report on the shopping centre sector.  According to the report, China’s shopping 

centres (including outlets) saw broad growth in sales, foot traffic and rental 

income in 2024. Member-driven consumption remained a key contributor to 

total sales, with 76 venues reporting an increase in the proportion of revenue 

generated by their membership programs, while 31 saw no change. The report 

also found that 73% of surveyed venues recorded year-on-year sales growth, 

with the majority seeing moderate increases; over 20% experienced various 

levels of decline.11  

 

Average daily online retail sales during the Online Chinese New Year 

Shopping Festival increase by 6.2% yoy  

 

The 2025 National Online Chinese New Year Goods Festival ended on 5 

February. This year’s festival adopted the ‘3+N’ format for the first time, and 

held three key events in Jiangxi, Shanghai, and Guangxi, including the National 

Online Chinese New Year Goods Festival Launch Ceremony, the Silk Road E-

commerce Chinese New Year event, and the China (Guangxi)-ASEAN Online 

Chinese New Year Goods Festival. At the same time, there was a series of 

supporting activities across various cities and platforms, which drove a 

consumption boom. During the event, average daily online retail sales across 

the country increased by 6.2% yoy, achieving a solid start for online 

consumption in 2025.12  
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III. Policy Spotlight 
 

Shenzhen implements new tax refund policy for e-commerce exporters  

 

Shenzhen has implemented a new policy for cross-border e-commerce that 

allows tax refunds for goods exported through overseas warehouses. The 

policy introduces a ‘tax refund upon departure’ mechanism for goods under 

customs supervision code ‘9810’. This initiative aims to streamline the tax 

refund process, expedite refunds, and reduce costs for enterprises, thereby 

enhancing their competitiveness in the international market. Under this policy, 

cross-border e-commerce goods exported via overseas warehouses are eligible 

for a ‘refund upon departure’ tax rebate. Shenzhen Mingyang International 

Electronic Commerce Co. Ltd (深圳名扬国际电子商务) became the first 

beneficiary of the policy on 7 February, receiving a tax refund of 8,015 yuan 

from the local tax authority for its cross-border e-commerce products. The new 

policy was announced by the State Taxation Administration last month and is a 

significant move to bolster the cross-border e-commerce sector.13  
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