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I. Sector Review  
 

 

Internet & E-commerce           
 

Taobao Flash Sale: 66 non-food brands achieve monthly sales of over 10 

million yuan     

 

The latest data from Taobao Flash Sale shows that 395 non-food brand 

merchants have achieved monthly sales exceeding one million yuan, with 66 

brands surpassing 10 million yuan. These brands span multiple categories 

including consumer electronics, beauty and personal care, sports and outdoor, 

apparel, general merchandise, mother and baby products, and pets. Famous 

brands such as Apple, Xiaomi (小米), Watsons, Decathlon, and MINISO (名创

优品) have all achieved increased orders and revenue on Taobao Flash Sale. 

Currently, there are over 3,000 Apple authorized specialty stores, more than 

3,800 Watsons stores, 4,500 MINISO stores, and up to 7,000 Xiaomi stores 

connected to Taobao Flash Sale. Data show that the number of newly 

registered brands on Taobao Flash Sale increased by 110% in July, with over 

12,000 new non-food brand stores coming online.1  

 

JD.com launches JD PLUS corporate membership                        

 

JD.com (京东) recently launched the industry’s first exclusive paid membership 

system for corporate procurement – the JD PLUS Corporate Membership. 

Leveraging JD.com’s digital and intelligent supply chain capabilities, the system 

integrates information flow, commercial flow, logistics flow, and capital flow to 

enhance the supply of premium merchants and products across all corporate 

procurement scenarios. It provides corporate customers with eight exclusive 

benefits including welcome gifts, an additional 5% discount on top of existing 

discounts, exclusive price reductions, interest-free payment terms, free shipping 

for direct-sale products, door-to-door returns and exchanges, 180-day 

replacement-only warranty, and dedicated PLUS customer service. This directly 

benefits enterprises with frequent and high-volume procurement needs, helping 

them reduce costs and improve efficiency. Currently, the JD PLUS Corporate 

Membership offers a Classic Card priced at 99 yuan/year and a Premium Card 

at 299 yuan/year, both available on the main JD.com platform. Advanced 

versions will be introduced in the future based on different corporate customer 

needs.2  
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Tmall Supermarket rolls out half-day delivery service in eight new cities                    

 

Since early August, Tmall Supermarket’s (天猫超市) half-day delivery service 

has expanded to eight new cities nationwide, including Chongqing, Nanning, 

Shenyang, Jinan, Xi’an, Qingdao, Xiamen, and Jiaxing. Delivery services for 

express packages have been upgraded from next-day delivery to half-day 

delivery, allowing residents in these cities to enjoy ultra-fast delivery and door-

to-door service with ‘morning orders arriving in the afternoon’ and ‘evening 

orders arriving the next morning’. Currently, Tmall Supermarket’s half-day 

delivery has an on-time rate exceeding 97%. After adding these eight new 

cities, half-day delivery orders account for over 30% of platform orders. It is 

expected that three more cities will achieve half-day delivery by the end of 

August.3 

 

Douyin E-commerce establishes safety and trust centre and cracks down 

on blind box violations                       

 

Douyin E-commerce (抖音电商) recently announced that it has officially 

established a ‘Safety and Trust Centre’. The Centre recently released its first 

governance announcement, disclosing recent crackdowns on typical violations 

related to blind box marketing and sales in livestreams. Since 2025, the 

platform has conducted crackdowns on blind box-related violations, 

cumulatively shutting down over 4,000 non-compliant livestreams and removing 

over 1,000 content creator accounts, while upgrading protection mechanisms 

for minors to prevent improper purchases.4 

 

Kuaishou enters direct-sale e-commerce and launches in-app flagship 

store                      

 

Kuaishou (快手) is building its direct-sale e-commerce business, and has 

launched a store called ‘Kuaishou Official Direct-sale Flagship Store’ within the 

Kuaishou app. The store is operated by Chengdu Pinnong Technology Co., Ltd, 

which is wholly owned by a Kuaishou-affiliated company. Currently, the store 

has fewer than 10,000 followers. The store relies on source factories that 

partner with Kuaishou’s e-commerce platform, adopting a direct-from-factory 

shipping model. This helps reduce intermediary processes and may provide 

certain advantages in supply chain efficiency while ensuring product quality.5 
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Meituan launches ‘Dine-in Revitalization’ programme and issues in-store 

consumption vouchers to all members                      

 

On 12 August, Meituan Delivery (美团外卖) launched the ‘Dine-in Revitalization’ 

programme. The first round included issuing in-store consumption vouchers to 

all members to help boost foot traffic and revenue for restaurants. Meituan will 

issue in-store vouchers for categories such as tea beverages and meals while 

covering all costs, guiding consumers to dine in stores or pick up orders in 

person rather than ordering for delivery. Previously, Meituan also announced 

the launch of a support programme for small stores, providing up to 50,000 

yuan in support funds for small restaurants. The first batch of support funds has 

already been delivered to merchants.6 

 

Taobao Live adds new regulations for digital human usage                      

 

Taobao Live (淘宝直播) will implement new rules for the usage of digital 

humans. The main changes include: 1. Modifying the ‘Taobao Live 

Management Rules’ to include ‘improper use of digital humans’ under the 

section for ‘publishing low-quality live content’; 2. Adding new ‘Implementation 

Rules for Taobao Live Digital Human Usage Standards’ to regulate the usage, 

processes, and content related to digital humans. These changes were 

announced on 11 August and took effect on 18 August.7 

 

Douyin begins testing ‘Express Delivery’ service portal                      

 

Douyin (抖音) recently began testing a ‘My Express’ service, which is located 

within the ‘My Wallet’ section of the Douyin app. Information for package receipt 

and shipping and recent query history are saved on the service’s homepage for 

easy access. Currently, the ‘My Express’ service only supports J&T Express, 

with more express delivery companies to be integrated in the future. According 

to informed sources, ‘My Express’ is designed to allow users to check their 

express delivery information. It is currently in the grayscale testing stage and 

can only query individual package information (C2C express deliveries), and is 

not related to the e-commerce platform.8 

 

JD.com’s 2Q25 revenue growth rate reaches three-year high                      

 

JD.com (京东) recently released its financial results for the second quarter of 

2025. Revenue continued to maintain accelerated growth momentum, with core 

retail business sustaining accelerated growth. During the second quarter of 

2025, the company’s revenue reached 356.7 billion yuan, up 22.4% yoy, setting 

a new three-year high for year-on-year growth rate. During this period, most of 

JD.com’s core categories achieved accelerated growth, with electronics and 

home appliances revenue growing 23.4% yoy. General merchandise revenue 

also recorded accelerated growth of 16.4% yoy, among which the supermarket 

category maintained double-digit revenue growth for six consecutive quarters. 

Service revenue also reported accelerated growth of 29.1% yoy. JD Food 

Delivery drove new business revenue to surge by 199% yoy.9 

 



 

 

 

China Retail & E-commerce Weekly Update 8 – 14 August 2025 

5 

Vipshop’s 2Q25 revenue reaches 25.8 billion yuan as active SuperVIP 

members grow by 15% yoy                      

 

On 14 August, online discount retailer Vipshop (唯品会) announced its financial 

results for the second quarter of 2025. During this period, the company’s total 

net revenue was 25.8 billion yuan; non-GAAP net income was 2.1 billion yuan; 

GMV for this period increased by 1.7% yoy to 51.4 billion yuan. The number of 

active customers was 45.3 million, including a 15% increase in active SuperVIP 

users which contributed 52% of total online sales, demonstrating continued 

growth and user stickiness in the high-value user group.10 

 

 

Supermarkets & Hypermarkets  
            

Wushang Supermarket aims to grows its instant retail business by 

partnering with Meituan and other platforms     

 

On 13 August, Wushang Group (武商集团) stated that its subsidiary Wushang 

Supermarket (武商超市) has established deep relationships with leading 

lifestyle service platforms such as Meituan (美团) and Ele.me (饿了么) in order 

to grow its instant retail business. Meanwhile, it is also actively developing and 

exploring instant retail on private domain platforms. By integrating offline store 

networks with online traffic resources, it provides consumers with ‘ultra-fast 

delivery’ within a three-kilometre radius of its stores. In 2025, building on the 

instant retail business for the supermarket format, the company is focusing on 

advancing the instant retail business for the department store format. Currently, 

the company is promoting the launch of its department stores on Taobao Flash 

Sale (淘宝闪购) / Ele.me.11 

 

 

Food & Beverage          
 

Meituan and McDonald’s launch drone delivery service in Shenzhen parks    

 

McDonald’s recently launched a drone delivery service provided by Meituan (美

团) at 10 Shenzhen parks, including Shenzhen Bay Park, Bijia Mountain Sports 

Park, and Central Park. The drone delivery landing points are all located in the 

core areas within the parks, and the service experience of these deliveries has 

received widespread praise. Taking the Bijia Mountain Sports Park route as an 

example. Since the launch of this route in September last year, daily delivery 

orders during weekends often exceed 200, with an average of one drone 

landing in the park every two minutes during peak hours. For the same store, 

food delivery through ground transportation to the park takes at least nearly 20 

minutes after packaging, while drone ‘airdrops’ take only four minutes, 

representing an efficiency improvement of nearly 300%. While consumers wait 

about 10 minutes less for their meals, they also no longer need to walk to the 

park entrance to collect their food.12  
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II. Market Overview  
          
 

Yilan Business: National first store openings down by 19.39% yoy in 1H25      

 

According to incomplete statistics from Yilan Business, at least 158 national first 

stores opened across the country in the first half of this year, a year-on-year 

decline of 19.39%, reflecting brands’ increasingly cautious expansion strategies 

against the backdrop of slower economic growth. Despite the overall slowdown, 

the quality of first stores has improved. International brands opened a total of 

72 first stores, accounting for 45.6% of the total, a year-on-year increase of 

11.29%. Among these, 12 were global and Asia-level first stores, representing 

16.7% of total international brand first stores and including well-known brands 

such as Jeep, AMOUAGE, and SEGA, highlighting the strengthening position of 

the Chinese market in the global strategies of brands.13  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

China Retail & E-commerce Weekly Update 8 – 14 August 2025 

7 

References (in Chinese) 

1《淘宝闪购：66 个非餐品牌月成交破千万》，8 月 12 日，新浪财经网 

https://finance.sina.com.cn/tech/2025-08-12/doc-infksvhf8950517.shtml 

2《京东 PLUS 企业会员正式上线》，8 月 9 日，电商派 

https://www.pai.com.cn/p/01k273yck9v96w203ywe1cttgg 

3《天猫超市半日达新增 8 城 率先试点一天三配》，8 月 11 日，网经社

https://www.100ec.cn/detail--6651472.html 

4《抖音电商成立安全与信任中心，首期发布盲盒治理公告清退达人千名》，8 月 11 日，第一

财经 

https://www.yicai.com/news/102767143.html 

5《快手入局自营电商 APP 上线官方自营旗舰店》，8 月 12 日，网经社

https://www.100ec.cn/detail--6651494.html 

6《美团启动“堂食提振”计划，向全量会员发放进店消费券》，8 月 12 日，新华网 

http://www.news.cn/tech/20250812/985eb67449c049589f211f6a14584afc/c.html 

7《淘宝直播新增数字人使用规范实施细则》，8 月 13 日，亿邦动力网

https://www.ebrun.com/ebrungo/zb/591443.shtml 

8《抖音测试上线“快递”服务入口》，8 月 14 日， 电商派

https://www.pai.com.cn/p/01k2k2wd7m90fmwj4avztmvk4z 

9《京东集团 2025 年二季度收入同比增速再创近三年新高  》，8 月 14 日，新浪财经网

https://finance.sina.com.cn/tech/roll/2025-08-14/doc-infkxykf3784480.shtml 

10《唯品会发布二季报：净营收 258 亿元，SVIP活跃用户数同比增涨 15%》，8 月 14 日， 

36 氪 

https://eu.36kr.com/zh/p/3422637049810567 

11《武商集团：旗下武商超市已与美团等平台建立深度合作关系 全面布局即时零售业务》，8

月 13 日，证劵时报网 

https://www.stcn.com/article/detail/3083247.html 

12《美团与麦当劳在深圳公园合作上线无人机配送服务》，8月12日， 电商派 

https://www.pai.com.cn/p/01k2emh1yestn9x4fxbn0rqt62 

13《壹览商业：上半年全国首店下滑 19.39%，品牌们怎么了》，8 月 14 日， 联商网 

http://www.linkshop.com/news/2025535756.shtml 

 

https://finance.sina.com.cn/tech/2025-08-12/doc-infksvhf8950517.shtml
https://www.pai.com.cn/p/01k273yck9v96w203ywe1cttgg
https://www.100ec.cn/detail--6651472.html
https://www.yicai.com/news/102767143.html
https://www.100ec.cn/detail--6651494.html
http://www.news.cn/tech/20250812/985eb67449c049589f211f6a14584afc/c.html
https://www.ebrun.com/ebrungo/zb/591443.shtml
https://www.pai.com.cn/p/01k2k2wd7m90fmwj4avztmvk4z
https://finance.sina.com.cn/tech/roll/2025-08-14/doc-infkxykf3784480.shtml
https://eu.36kr.com/zh/p/3422637049810567
https://www.stcn.com/article/detail/3083247.html
https://www.pai.com.cn/p/01k2emh1yestn9x4fxbn0rqt62
http://www.linkshop.com/news/2025535756.shtml


HKUST Li & Fung Supply Chain Institute

The HKUST Li & Fung Supply Chain Institute accelerates the creation, global 
dissemination, and practical application of new knowledge and technologies for 
managing supply chains. Jointly established by international research university 
HKUST and supply chain industry leader Li & Fung, the Institute engages in 
collaborative research, exchanges, professional development and executive education 
to driving real-world impact across the region and globally, while contributing to Hong 
Kong’s development as a multinational supply chain management center.

For more information, please visit www.funggroup.com. 

© Copyright 2025 HKUST Li & Fung Supply Chain Institute. All rights reserved. Though 
HKUST Li & Fung Supply Chain Institute endeavours to ensure the information 
provided in this publication is accurate and updated, no legal liability can be attached 
as to the contents hereof. Reproduction or redistribution of this material without prior 
written consent of HKUST Li & Fung Supply Chain Institute is prohibited.


	I. Sector Review
	Internet & E-commerce
	Taobao Flash Sale: 66 non-food brands achieve monthly sales of over 10 million yuan
	JD.com launches JD PLUS corporate membership
	Tmall Supermarket rolls out half-day delivery service in eight new cities
	Douyin E-commerce establishes safety and trust centre and cracks down on blind box violations
	Kuaishou enters direct-sale e-commerce and launches in-app flagship store
	Meituan launches ‘Dine-in Revitalization’ programme and issues in-store consumption vouchers to all members
	Taobao Live adds new regulations for digital human usage
	Douyin begins testing ‘Express Delivery’ service portal
	JD.com’s 2Q25 revenue growth rate reaches three-year high
	Vipshop’s 2Q25 revenue reaches 25.8 billion yuan as active SuperVIP members grow by 15% yoy

	Supermarkets & Hypermarkets
	Wushang Supermarket aims to grows its instant retail business by partnering with Meituan and other platforms

	Food & Beverage
	Meituan and McDonald’s launch drone delivery service in Shenzhen parks


	II. Market Overview
	Yilan Business: National first store openings down by 19.39% yoy in 1H25

	References (in Chinese)



